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19 Steps To The Perfect LinkedIn Profile

Signing up for a LinkedIn account is easy enough but if you want to know how to create a
LinkedIn profile that will attract your target market, this article is probably the most complete
breakdown I've ever done on the subject outside of my advanced LinkedIn training course, the
LinkedIn Profit Formula.

UPDATED December 6, 2012: LinkedIn has made a ton of changes recently so |
went through and updated every single graphic as well as added and removed a
couple points that were either no longer relevant or new additions entirely. Even if
you have already gone through this post, make sure you go over it again so you don’t
miss anything when creating your perfect LinkedIn profile!

The key to your success on LinkedIn begins with a powerful and professional presence. You must
strategically write your profile with your ideal client in mind before you start connecting to
maximize the impact of your first impression online.

've outlined 19 different key points that | believe are important to fully optimizing your LinkedIn
profile. Follow these 19 steps and you will have much greater success with LinkedIn!

Go to this link to see the profile used in the examples below.

LinkedIn Training: How To Create A LinkedIn Profile In 19
Steps


http://topdogsocialmedia.com/linkedin-training-creating-the-perfect-profile/
http://reports.topdogsocialmedia.com/linkedin-profit-formula/
http://linkedin.com/in/meloniedodaro

2. Your name should
Melonie Dodafo | i srser i

The Media Calls Me Canada’s #1 LinkedIn
Expert ¢ Social Media Marketing For
Businesses ¢ Social Media Speaker

Kelowna, British Marketing and

Advertising

Sgiumbia, Canada

3. Your headline should be catchy
Current and have keywords you want to be

1. Photo should found for

always be Previous Top Dog Social Media + LinkedIn Groups
professionally taken Manager + Social Media Trainer + Social Media
Consultant, MindBody FX Weight Management
Company Inc., LifeSuccess Perfect Weight

Ecucaton  Business Administration, Marketing, Human
Resources, Business at Sheridan College

4. Connect with at least 501 people 500+
COanminecions

@ calinkedincom/inimeloniedodare M ContactInfo

5. Customize your website names with terms that
attract your target market rather than putting your
company name. This is effective for sending
people to landing pages for your opt-in.

Websites  Social Media Marketing
Linkedin Profile Checklist
LinkedIn Training Webinar

Twitter W Follow @MelonieDodare

M ca.linkedin.co

6. Put all necessary contact information

including Twitter 1D, email & phone (optional)

Email social@topdogsocialmedia.com

Phone 280-T17-3353 (work)

Address  ...0r email me at
infof@topdogsocialmedia.com

M Contact Info

7. Keyword load your current & past work
history with terms you want to be found for

Curent g Top Dog Social Media, Top Dog E-‘.acial‘p[edia +

Education

LinkedIn Trainer + Social Media Trainer

Top Dog Social Media + LinkedIn Groups
Manager ¢ Social Media Trainer ¢ Social Media
Consultant, MindBody FX Weight Management
Company Inc., LifeSuccess Perfect Weight

Business Administration, Marketing, Human
Resnurces. Businaess at Sheridan Collena



8. Use keywords you want to be found for

Summary throughout your summary and profile
While searching for the best ks, | discovered gocial media as a tool to
help me with that, & especially Linkgdin are amazing platforms for businesses,

WHEN USED PROPERLY!

| studied everything w« to p te my book. Overtime | became the "GO-TO"
leading authority on and It was fhen | realized | had the ability to help businasses
succeed with social a. I've studied with'the top experts in social media & was personally
meniorad by social media guru, Mari Smig. I've baen dubbed by the media as Canada's #1

LINKEDIN EXPERT & gocial media trainer.

My passion is showing my clients and students how to use social media marketing
STRATEGICALLY to GET RESULTS!

9. Speak directly to your target market so

CONNECT WITH MV they know they should connect with you
¥ You're a business r or entreprensur and would like o have MORE CUSTOMERS, l

MORE VISIBILITY & PROFITS.

¥ You'ra looking for a social madia speaker to do a lunch and lsarn, a talk for your associalion,
a workshop or o I:lymﬁ lpnﬁr E’r your conferanca.

¥ You're a corporate sales trainer or sales manager and would like your sales team to leam
how to use soclal media io generate warm leads & more sales. We train your sales team io be
seen as a TRUSTED ADVISOR rather than a sales person. Learn about our gorporate social
media training & Linkedin sales hlnin&

¥ You're a corporata VP and undersland the importance of social media to your corporate
brand image. We can train your internal employees lo execule a powerful social media
STRATEQGY thal will represent your brand well,

¥ You're a service professional (i.e. coach, consultant, lawyer, accountant, financial services
elc.) & want lo be known as the LEADING AU

positioning program for YOU! 10. Offer something that appeals to
your target market in your profile

Contact me for a custom solution to all of you
-+ Email: info@TopDogSocialMedia.com

» LIKE MY PROFILE? We provide a Professional LinkedIn Profile done-for-you service. Email
us for more info: iInfo@topdogsocialmedia.com

WordPress

3 Tips For Scurcing Corporate Social Media Content From
Employees 3 days ago

The need for I:Ievet:lnlng a corporate social media s1ratag'gr no longer a dlsume it'sa I'IBCESSIW
The real question has become . 5 3 3 = .
do things for you whan
content craation, aspecid

11. Add appllcatluns like WordPress to your
profile to promote your recent blog posts

Mastering The Art of Selfless Social Media Posts - days age

It's & scary though! for most businass owners to imaginge that their eforts onling ane not only




ineMective bul also polentially working agains! tham, You could be really business savvy and
recognize the necessilty for a social media strategy but that doasn’t change tha fact you have lithe
to no time, nor Interest In adding |...)

9 LinkedIn Mistakes That Are Making You Look Bad

Evaryone knows the value of a great first impression but many seem o forget these common
sonsa rules onling. When you an trying 1o genarate business onling, thare is nothing worsa than
leaving a had imprassion with new visitors and nat evan reallzing it. Sadly, this aven happeans
frequently on mone prafessional soclal networks like |...)

How Sate Is Your Business From Negative Online Reviews?

Mot every business is burdened with the constant suspense of negative feedback that's prevalent
on sites like Yelp, Urbanspoon and even Google Reviews since those are mostly aimed at

roactolranis ored “heislk and marfor” loeinaccoso B heelnoooome oo nlanbe Af Aaeced raoconee b

SlideShare Presentations

Linkedin Profile Video

Optimize Your Li

12. Add the SlideShare application for
the ability to add video to your profile. }-

Maore from Melonie's industry | Mora from Melonie & s'deshare



Projects

Linkedin Profile Checklist
2011 to Prasent | Top Dog Social Madia # Linkedin Trainer ¢+ Social Media Trainer
Team Members: Melonie Dedaro

How to Create a Professional LinkedIn Profile in 21 Easy Steps

Facebook Page Checklist
2011 to Present | Top Dog Social Media + 13. Use the “Projects” section to
T e o | promote white papers, free downloads
8 Steps You Need To Know To Build] or to showcase products you are

.................................................................... currentry promnting.
Twitter Profile Checklist
2011 to Present | Top Dog Social Media
Team Members: Melonie Dodaro
Must Have Checklist if You Want to Use Twitter For Business

Linkedin Profit Formula

Top Dog Social Media « Linkedin Trainer # Social Media Trainer

Team Mambears: Melonie Dodaro

Super-charge your lead generation and sales results with the best LinkedIn strategies that exist
today for entrepreneurs, service professionals, sales organizations. This course provides you
advanced Linkedin training to build your business.

14. Keyword load your Skills & Expertise
Skills & Expertise | section for terms you want to be found for | Endorsements ?
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Experience

Social Media Trainer » Social Media Speaker » Linkedin Expert & Trainer « Social
Media Consultant .

Top Dog Social Media [f
+".“ V150 smplovess 16. Remember to use your keywords

2010 - Present (2 years) | Keld when ﬁlling out your experience section
Are you struggling with trying 10 TIGUTE : :

you lack the time to do it eenmstenﬂyf? Are you werned ﬂ'lat ',rnu 1.I.I|II use social medle l:he wrong
way? You're not alone.

HOWEVER, no business or sales organization should ignore something that so many people
are using!

DON'T KNOW WHERE TO START?
Then rely on professionals like us, who eat, drink & sleep social media.

Email us to request a 30-minute Complimentary Strategic Marketing Review (Value $200) to
find out how we can help you - info@topdogsocialmedia.com

In Working With Us, Our Guarantee Is You Will...

* Attract and engage new customers

+ Generate warm leads & more sales by becoming a trusted advisor using social media
+ Be FOUND at the top of search results

* Achieve & exceed existing marketing & sales goals

+ Stand out among the sea of competition and noise on social media

+ Strategically leverage your results with Linkedln, Facebook, Google+, Twitter, Pinterest,
YouTube

SOCIAL MEDIA MARKETING EXPERT SERVICES:

+ Social media markeling servicas Use all epeertunltlee for strategic
¢ Social media management keywording that make sense

+ Social media keynote presentations
+ Social media webinars

+ Social media online courses

+ Social media consultant & social media training

+ Relationship marketing Q'?
+ LinkedIn training & strategy development -
+ LinkedIn profile setup & writing of profiles

+ LinkedIn sales training

+ Linkedin keynote presentations

+ LinkedIn webinars & workshops

+ Social marketing for businesses

+ Marketing for lawyers, accountants & professionals
+ Marketing for coaches, authors & speakers




Recommendations For Melonie

Social Media Marketing « Social Media Speaker » LinkedIn Expert & Trainer
Social Media Consultant

Top Dog Social Media [

17. Have at least 10 recommendations on
your profile before connecting

“There's a reason why Melonie Dodaro is considered Canada's #1 social media expert - it's
her knowledge. Melonie has a gift of being able to zere in on the issue, find a solution and
then communicate it to the client. She is quick, responsive and a consummate pro. | would
recommend her to anyone looking to solve quick or complicated LI or social media
challenges. She rocks.”" December 5, 2012

Top qualities: Great Results, Personable, Expert

(2nd ) Marion Grobb Finkelstein
hired Melonie as a IT Consultant in 2012

“Melonie delivers! I'm glad | asked Melonie to speak at The Big Social Summit in Las
Vegas. As one of our keynote speakers, Melonie's presentation gave the audience practical
and crystal clear insights into using Linkedin. The entire audience was inspired and fully
engaged. | highly recommend Melonie for any company looking to have a top-notch social
media speaker at their event!” November 14, 2012

Top qualities: Great Results, Personable, Expert

.2nd | Lance Joe
hired Melonie as a Speaker in 2012

“As experienced in social media as | am, | loathed the idea of self promoting myself without
expert perspective from an outside point of view. Obviously anything | wrote would be
maybe too biased. So | hired Melonie from TopDog to help put together a excellent Linkedin
profile that really stands out. During this process it was found | could also assist with her
twitter account having being hacked and using my own contacts to help her retrieve her
account while also learming how easy she is to work with. | would happily recommend
Melonie and TopDog for anyone that needs expert and value for money advice on their
social media presence.” November 6, 2012

Top qualities: Great Results, Expert, On Time

(2nd ) Omar Todd
hired Melonie as a Writer/Editor in 2012

Accalerate  Accelerate Okanagan
Ckanagan  Already a membor

Already a moemboer
Canada Business and Professional Network
. Already a membar

E Executives and Entreprenaurs Who Want 10 Live a Healthy
w . MindBody FX Lifestyle

Jain

Eﬁnnm Greater Victoria Charmber of Commernce
D Jain

EI"i";' Kelowna Chamber of Commerce
Already a membor

K"””ili mlﬂfmn In Business | KWIB )

Legal Legal Marketing
Marketingdlsad s membor




Honors and Awards:
a strategist

Additional Media
Tweeting & Busin
Linkedin & Busin
Kelowna Capital
Edmonton Sun,
KAIT 8, Castanat,

ml 18. Join 50 groups (that is the
maximum LinkedIn allows)
E&'IEM- & Jain

N Marketing Canada
D Jain

f MarketingProfs
v & Join

\i,r MindBody FX Way 1o a 6-Figure Health, Fitness and Wellness
wetbeoky o Coaching Busingss
& Jain

et Al Noed A Speaker ! Be A Speaker
MAS/BAS O Join

Okanagan Business Professionals
¥ Already a member
Okanagan Valley Entreprenaur Society (OVES)
ChES Already a membaor

LEaarLink SeminanWorkshop Leaders PEG (Professional Emphasis
= Group) of the Mational Speakars Association NGA

O Jain
oo minis Soeial Media Marketing In Canada ?"r'
CrErry Adready a mamber ' e 2

seoia wems Senigl Media Marketing Okanagan
o Adready a member

Recognized by the media as Canada's #1 LinkedIn expert and social

19. Put any significant media attention,
awards or achievements in the “Honors
K & Awards" section for added credibility.

WTXY-AM1540, CKNX-AM820, CNBC, Fox 11, ABC Eyewilness
News, ABC 13, Los Angeles Business Journal, San Francisco

Business Times, Healthcare Industry Today, NewsChannel 10, T80am
Talk Radio, Jack FM.

Toronto Star, Toronto Sun, National Post, Vancouver Sun, Canadian

Living, Success Magazine, Entrepreneur Magazine.

Related: LinkedIn webinar to teach you exactly how to optimize your profile and attract your ideal

clients! Click here to register now.

LinkedIn Training: 19 Steps To The Perfect LinkedIn Profile

1. Photo Should Always Be Professional — Take the time to get a real professional picture
taken by a photographer. Anything else doesn’t leave nearly the same impression so get off

to a good start with a great headshot.

2. Your Name Should ONLY Contain Your Name — Avoid adding any additional titles,
acronyms or credentials. Keep it clean and concise!


http://www.linkedintrainingwebinar.com/

10.

11.

12.

13.

14.

15.

. Your Headline Should Be Catchy & Have Keywords You Want To Be Found For — Create

a headline that captures your target market’s attention to encourage them to check out
your profile.

. Connect With At Least 501 People — The reason I suggest this is because LinkedIn will

show how many connections you have until you hit 500. People like to connect with
“connected” people.

Customize Your Website Names — On my own profile, I didn’t just put my company name
or my website names. Instead, | used words that would be more attractive to the type of
person |aim to attract.

. Provide All Necessary Contact Info — Not everyone will want to message you on LinkedIn

when they find you profile so it’s good to give multiple options. | chose not to put my address
and instead put an alternate email — you can do the same, if you want but make sure you at
least have an email!

. Keyword Load Your Current & Past Work History — Notice how in my profile | used

keywords like “Social media speaker” and “social media trainer”’. These are some of the
keywords Iwant to be found for.

Keyword Load Your Summary & Profile — Notice again how [I've strategically placed my
chosen keywords through my profile and summary. Be careful not to overdue it or else your
profile loses it’s impact.

. Speak Directly To Your Target Market — Always write so that you're speaking directly to

the type of person you are trying to attract/sell to. Every word should be positioned with that
goal in mind!

Offer Something That Appeals To Target Market — Offer a free report, white paper or
something that will give value to your target market to drive traffic and opt-ins for your
website.

Add WordPress Application To Profile To Promote Your Blog — The WordPress app is a
great addition to any profile to showcase your most recent blog posts.

Add SlideShare Application To Profile To Add Video — There’s no better way to
introduce yourself than with your own voice and face. | created a more extensive tutorial on
how to add a video to your LinkedIn profile here.

Use The “Projects” Section To Promote Products — This is a great section to showcase
products you are selling currently. | have also used it to promote a couple free reports and
checklists that | have available for download.

Skills & Expertise Should Be Filled With Keywords — This is a keyword haven on your
LinkedIn profile so think about every skill you promote through your business and list it here.

Endorsements — Keep in mind that your “Skills & Expertise” section is also where your


http://topdogsocialmedia.com/how-to-add-a-video-to-your-linkedin-profile/

Endorsements list comes from so choose carefully! if you don’t want to be endorsed for
“‘typing skills” than don’t put it in there — no matter how good at typing you might be.

16. Use Keywords When Filling Out Your Experience Section — See explanation for #6. Same
drill!

17. Have At Least 10 Recommendations — This is key for building credibility. Do whatever you
need to do to get your first 10 recommendations, as they are paramount to distinguishing
you from competition online. Read this blog for tips on getting more LinkedIn
recommendations.

18. Join 50 groups — You can join a maximum of 50 groups on LinkedIn so take advantage of
everyone of them. If your business is primarily local then start by finding relevant local groups
for your industry or wherever your target market is likely to be.

19. Fill “Honors & Awards” With Significant Media Attention — If you don’t have a lot of
awards that are relevant to your business, lwould encourage you to use this section to
promote any media or press attention you’ve received.

To ensure that you get the most out of your LinkedIn profile and take actionable steps to
complete it properly, | have a special LinkedIn training webinar that you can attend to learn more.

Free LinkedIn Webinar

“3 Quick And Little-Known Secrets For 3 ﬂ“-,.;,u And liﬂlﬁ-“ﬂﬂwfl:‘ :ﬂﬂm
Harnessing The Power Of LinkedIn To Attract A For Hﬂf““ﬁmke d
Flood Of Your Ideal Clients In 60 Days Or Less!” Power l:':'nl; l;:,ml al Clients
. 7o Auract A Flo0 asl
Register now at: i In 60 Days 'l]l‘ 18 -
http://LinkedInTrainingWebinar.com
About Melonie Dodaro q -
b

Melonie Dodaro, of Top Dog Social Media, is passionate about social media and “» (

helps business owners, entrepreneurs and sales teams use social media marketing

to boost their visibility, attract new customers and increase their revenue. Dubbed by the media as
Canada’s #1 LinkedIn expert and social media strategist, she’s also a regular contributor to several
social media and business magazines. As an international social media speaker and trainer,
Melonie shows organizations how they can use social media to build their brand and grow their
bottom line by generating warm leads and more sales through strategic social media use.

On 12.06.12, In LinkedIn , by Melonie Dodaro
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