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19 Steps To The Perfect LinkedIn Profile

Signing up for a LinkedIn account is easy enough but if  you want to know how to create a
LinkedIn prof ile that  will at t ract  your target market, this art icle is probably the most complete
breakdown I’ve ever done on the subject  outside of  my advanced LinkedIn training course, the
LinkedIn Prof it  Formula.

UPDATED December 6, 2012: LinkedIn has made a ton of changes recently so I
went through and updated every single graphic as well as added and removed a
couple points that were either no longer relevant or new additions entirely. Even if
you have already gone through this post, make sure you go over it again so you don’t
miss anything when creating your perfect LinkedIn profile!

The key to your success on LinkedIn begins with a powerful and professional presence.  You must
strategically write your prof ile with your ideal client  in mind before you start  connect ing to
maximize the impact of  your f irst  impression online.

I’ve out lined 19 dif ferent key points that I believe are important to fully opt imizing your LinkedIn
prof ile. Follow these 19 steps and you will have much greater success with LinkedIn!

Go to this link to see the prof ile used in the examples below.

LinkedIn Training: How To Create A LinkedIn Profile In 19
Steps

http://topdogsocialmedia.com/linkedin-training-creating-the-perfect-profile/
http://reports.topdogsocialmedia.com/linkedin-profit-formula/
http://linkedin.com/in/meloniedodaro














Related: LinkedIn webinar to teach you exact ly how to opt imize your prof ile and at t ract  your ideal
clients! Click here to register now.

LinkedIn Training: 19 Steps To The Perfect LinkedIn Profile

1. Photo Should Always Be Professional – Take the t ime to get a real professional picture
taken by a photographer. Anything else doesn’t  leave nearly the same impression so get of f
to a good start  with a great headshot.

2. Your Name Should ONLY Contain Your Name – Avoid adding any addit ional t it les,
acronyms or credent ials. Keep it  clean and concise!
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3. Your Headline Should Be Catchy & Have Keywords You Want To Be Found For – Create
a headline that captures your target market ’s at tent ion to encourage them to check out
your prof ile.

4. Connect With At Least  501 People – The reason I suggest this is because LinkedIn will
show how many connect ions you have unt il you hit  500. People like to connect with
“connected” people.

5. Customize Your Website Names – On my own prof ile, I didn’t  just  put my company name
or my website names. Instead, I used words that would be more at t ract ive to the type of
person I aim to at t ract .

6. Provide All Necessary Contact  Info – Not everyone will want to message you on LinkedIn
when they f ind you prof ile so it ’s good to give mult iple opt ions. I chose not to put my address
and instead put an alternate email – you can do the same, if  you want but make sure you at
least have an email!

7. Keyword Load Your Current  & Past  Work History – Notice how in my prof ile I used
keywords like “Social media speaker” and “social media t rainer”.  These are some of the
keywords I want to be found for.

8. Keyword Load Your Summary & Prof ile – Notice again how I’ve strategically placed my
chosen keywords through my prof ile and summary. Be careful not  to overdue it  or else your
prof ile loses it ’s impact.

9. Speak Direct ly To Your Target  Market  – Always write so that you’re speaking direct ly to
the type of  person you are t rying to at t ract /sell to. Every word should be posit ioned with that
goal in mind!

10. Offer Something That Appeals To Target  Market  – Offer a f ree report , white paper or
something that will give value to your target market to drive t raf f ic and opt-ins for your
website.

11. Add WordPress Applicat ion To Prof ile To Promote Your Blog – The WordPress app is a
great addit ion to any prof ile to showcase your most recent blog posts.

12. Add SlideShare Applicat ion To Prof ile To Add Video – There’s no better way to
introduce yourself  than with your own voice and face. I created a more extensive tutorial on
how to add a video to your LinkedIn prof ile here.

13. Use The “Projects” Sect ion To Promote Products – This is a great sect ion to showcase
products you are selling current ly. I have also used it  to promote a couple f ree reports and
checklists that  I have available for download.

14. Skills & Expert ise Should Be Filled With Keywords – This is a keyword haven on your
LinkedIn prof ile so think about every skill you promote through your business and list  it  here.

15. Endorsements – Keep in mind that your “Skills & Expert ise” sect ion is also where your
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Endorsements list  comes from so choose carefully! If  you don’t  want to be endorsed for
“typing skills” than don’t  put  it  in there – no matter how good at  typing you might be.

16. Use Keywords When Filling Out Your Experience Sect ion – See explanat ion for #6. Same
drill!

17. Have At Least  10 Recommendations – This is key for building credibility. Do whatever you
need to do to get your f irst  10 recommendat ions, as they are paramount to dist inguishing
you from compet it ion online. Read this blog for t ips on gett ing more LinkedIn
recommendat ions.

18. Join 50 groups – You can join a maximum of 50 groups on LinkedIn so take advantage of
everyone of  them. If  your business is primarily local then start  by f inding relevant local groups
for your industry or wherever your target market is likely to be.

19. Fill “Honors & Awards” With Signif icant  Media Attent ion – If  you don’t  have a lot  of
awards that are relevant to your business, I would encourage you to use this sect ion to
promote any media or press at tent ion you’ve received.

To ensure that you get the most out of  your LinkedIn prof ile and take act ionable steps to
complete it  properly, I have a special LinkedIn training webinar that  you can at tend to learn more.

Free LinkedIn Webinar

“3 Quick And Little-Known Secrets For
Harnessing The Power Of LinkedIn To Attract A
Flood Of Your Ideal Clients In 60 Days Or Less!”

Register now at:

http://LinkedInTrainingWebinar.com

About Melonie Dodaro

Melonie Dodaro, of  Top Dog Social Media, is passionate about social media and
helps business owners, entrepreneurs and sales teams use social media market ing
to boost their visibility, at t ract  new customers and increase their revenue. Dubbed by the media as
Canada’s #1 LinkedIn expert  and social media strategist , she’s also a regular contributor to several
social media and business magazines. As an internat ional social media speaker and trainer,
Melonie shows organizat ions how they can use social media to build their brand and grow their
bottom line by generat ing warm leads and more sales through strategic social media use.
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