Writing A Successful

 Classified Ad

By now you are probably writing your first classified ad and wondering what makes an ad successful.  Or experience shows that the “AIDA Formula” works best.

“A” … stands for ATTENTION.

We have discovered that there are certain features which tend to make the phone ring more often.

“I” and “D” … stand for INTEREST and DESIRE
The body of the ad should maintain those elements stirred by the heading.

“A” … stands for ACTION
The ad should end with a call for action as well as a phone number to call.

Although classified advertising does bring some attention to your home, it is important to know that statistically the odds are only 1 in each 100 purchasers who call actually buys the home on which they call!

